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10Day Social Media Plan

He r e 0 sDay Phar that yu can use as your Social Media Blueprint
1. Investigate and Learn
2. Set UpSocial Network and Technolafgcounts
3. Set Up YouFreeWordPres8log
4. CompleteYour Blogging Plarer and Write Your First Post
5. Find Prospects dRacebook
6. S&¢ Up a Community Fan Page Facebook
7. Find Rospects oibinked In
8. Find Instant Business dmvitter
9. Marege your Profiles with HootSuite

10.Review and Conneall your Profiles

WWW.SImmcamp.com www.rosshair.com



About the 10 Day Social Media Success Plan
| want to make full disclosureoabthe 10 Day Social Media Success Plan.
| want you to know that this is version two of the plan.
Il n version one the plan was full of 1t

Since | wrote version one | 06vey traine:t
Socal Media Marketing courséiscovered that theege two hurdles that

most new social marketers struggle to overcome. The first is technology and

the second is that there is justrimech information

Frankly speaking most people are simply ogkngt

As one of my students described social mediamatketing 6 s | i ke dr i n
from a firehousebo.

As a r e s u lelyrevanipedersian aacedtesatfast start action plan
andfocus exclusively on the things you neéd to immediately gbusiness

I nstead of explaining al/| the theory
changed my approach to flat out tell you what iteeldsest for each social

networkand give specific instructions as to what t&ow.can pretty up your

sites lateand add other techniques but for now | want you to do the things

that work right now.

| want you to do exactly as | say.

The 10 Day Plan is designed to get the absolute beginner up andnghning
to get the intermediary marketer focused on the astihidit provide an
immediate return on investment

Now donot think tditsdsi shoada .SMM 101 <coul

Il tds a hi ghl y mbke suteyo detyplranmngandat wi | |
producing new business in just 10 days. It does away with all thel$ralsdbel
whistles and zeroes in on real tactics and strategies that will immediately get you
clients and quickly drag you to the closing table.



Overview of the 10 Day Social Media Success Plan

The 10 day Plan is designed to get your social media op@tketoperational
and productive in just 10 days.

On Day 1 you will identify your real estate social media strategy.

On Day 2 you will set up all your essential social network and technology
accounts.

On Day 3 you will build your blog and add the mgsbrtant widgets.

On Day 4 you will map out and plan your blogging strategy and publish your
first blog posts.

The purpose of your blog is to provide a venue to receive thousands of new
social network friends. Traffic to your blog will come from thal s@tworks
and you can expect an avalanche of prospective clients.

The most important function of your blog is to convert your visitors into
contacts.

On Day 5 you will start making friends on Facebook and building your
network.

On Day 6 you will eate a fan page on Facebook for your local community.
This is currently the single most successful tactic for rapidly growing your
friend network on any of the social networks.

On Day 7 you will start making connections on Linked In andasmlhow to
send a message to 50 connections at.a time

On Day 8 you will Il earn how to olistert
keywords that identify ready and willing buyers and sellers.

On Day 9 you will set up your control panel on Hoot Suite to monitor and
manage all your social networks in one convenient dashboard.

On Day tevewyooreritite social media marketing plan and make sure
that your networks are all connected and your content is syndicated.



Day 10 Investigate and Learn

Daylisastdy and education day. | t 0s goi ng
that you start on a weekend day.

The whole point of the study day is to build a foundation to your social media
knowledge base.

|l dm going to share my ssdifferantadwhangwua i a st 1
will read from most social media gurus as it focuses less on being social and
more on marketing.

| ¢ adstrategy that works for me as | now have over 350,000 social network
friends and followers.

I n parti cul awill help ybs quiakly ind huadredsgfyiot t h a
thousandsfdriends on social networftdike to think of my all social network
friend as potential cliehts

Il n this course I d6m going to share the
friends.

Befae you start investigating social media you need to ask yourself the
following questions:

You need to clearly answer all questions.
Thereds no right or wrong answer, | us:t

At the end of the 10 Deaguyestions@dcyogan ng t
compare your answers.



Write your answers in the space below:

a.  Whatis the relevance of social media to my real estate business?

b.  What do | want to get from social media?

C. How will | measure my return on invesnt from social media?

d. How much time per day do | have available for social media?

e.  Which social media sites will help me?

f. Who are my main competitors?

s} How am | going to get the contact details and email address of my new
friends?



Understand Social Networks

| love social networks.

| use thre@rimary social networks that are relevant for real estate professionals
plus two niche real estate networks.

The reason they are relevant xti s becaus:
clients. The membership numbers are staggering, an estimated 500 million
members, and people are spending more and more of their time on social

networks.

The primary social networks are:

1 Facebook
1 Linked In
1 Twitter

1 Active Rain

1 Bigger Pockets

You needo join all fivenetworks and at a minimum create a pré&en if
you dondt oworkoé all the networks you
great search engine juice and rank highly in search results.

|l told you that | theos bubltwangyoutmmg t o dr o\
understand one simple concept.

Social Networks are Viral
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Met c al expléinrs wHy aoaial networks are so viral and grow so
exponentiallyif you grasp the concept you can use it every day to power your
real estate social media marketing.

In simple terms Metcalfe says that if you have 1 friend this represents 1
connection. If you have 5 friends this represents 10 connections and if you
hawe 12 friends this represents 66 connections. Do you see the exponential
growth in connections as you add friends?

Hereds a more 9oNHetrnali ffed@Gs expwWwasntadi @
telecommunications network is proportional to the squtire mfimber of
connected users of the system (n2).

t


http://rosshair.com/metcalfes-law-and-real-estate-social-media-marketing

Il n short Metcalfe says 0Go send out m
already! o

The great news is that Facebook and the other social networks are incredibly

viral and you can simply piggyback on theionletw virally expand your own

personal network. In the Facebook Economy you can reach and connect with

Sso many more peopl e ttrdoororitele t he ool d «
canvassing.

My Three Main Discoveries about Social Media Marketing

ttookmeawhie t o work out that my soci al m
was spending countless hours in front of the computer and getting no real
results. Sure | was making friends an:i

closing any business.

Basically | had itlavrong. | was going round and round in circles and getting
nowhere.




When | took a step back and analyzed my efforts at social media marketing |
came up with the following key discoveries:

Discovery Number 1

|l tds easy to make friends online
Discovery Number 2

ltos difficult to sell real estate onl
Discovery Number 3

|l tds I mpossible to manage thousands of
My Social Media Strategy

| used the three key discoveries to create a very simple real estate social media
strategyased on 3 Golden Rules

1 Make as many friends as possible
T Dondot try to sell real estate onlin
 Communicate en masse

Everything that | do onlinedgsigned to follow my 3 Goldenl&s.

My Main SocialMedia Goal

| have one simplgoal by which | measure all my social network marketing
Get an email address.

That os it.

Basially | view social networks as a phenomenal lead generation tool where |
can meet an unprecedented number of potential clients. But | also recognize
that selling real estate is still a very personahare business so | accept

that while | can find elnts online | still need to close them the old fashioned
wayo offline.

I n addition | &dve discovered that the ¢
friends and followers is to get their email address and communicate with them
through mass email marketing.



Basically | build an email list of prospects and create a drip marketing program.

The drip marketing program sends free information to my email list (like this
eBook) and then looks for buying or selling signals. An example of a buying or
selling signal wtilibe when a social network friend asks a question about loan
modification or the effects of a short sale on their credit. | view this as a selling
signal and immediately personally contact them.

Hereds how | do it:
Iv.  The Process of Converting Strangstto Clients
l dm going to give you the simple five

superstar. If you follow all five steps you will succeed and convert your social
networking into more real estate closings.

Step 16 Identify Prospects
Ste2 - Convert Strangers into Friends
Step 3 Convert Friends into Group Memberd-ans

Step 4 Convert Group Members into Contacts

a w0 DpPE

Step 5 Convert Contacts into Customers

1. Identify Prospects

The first step is that you need to identify mesnifethe social network who
are prospective clients.

This is quite easy to do.

| do a great deal of work with investors. The good thing about investors is that
they congregate in the same place making them really easy to find. All you need



to do is joima real estate investor group on any one of the main social networks
and youdl | I mmedi ately find more than

ltds a | ittle more difficuldt to find I

The main tool that you can use is a search tool fooe@enyyour local area.

If you work in Atlanta you can simply search for all members who live in

Atl ant a. |l tds a pretty wide demographi
everyone in your area is a potential customer.

2.  Convert Strangers into Friads

Most social networks limit your ability to communicate with strangers. If you
want open communication with another member of a network you need to
convert that stranger into a friend.

Step two is to establish a relationship with your prospectgibyg them to
become your friend.

|l t ds a r e alohlyousloisserida frignd requestslisyour prospect
accepts your request you will be linked to each other and can communicate
directly.

3.  Convert Friends into Group Member®r Fans (Likers)

Step 3 is to convert friends into group memtrefians The main reason you
want people to join your group is that each group has a mass message function
that allows the group owner to broadcast a message to every group member.



This is a huge st&g now, at the click of a mouse, you can mass communicate
with all your group membeFan Pages offer a different communication tool
by which you can update all your fans.

4.  Convert Group Membersand Fansinto Contacts

The problem with being a grooipfan pagéeader is although you can
broadcast a message to the ogtermaup, thi ¢
messaging system, and you dono6ét have :

This is the fatal flaw in social media marketing because the network controls
the communication channel. The network determines how you communicate
and can easily sim@witch off the channel.

To overcome this flaw the next step is to get the contact details of every group
membeiror fan.

This is where things get more difficult and a little complicated.

If your network provides you with contact details for your friend dnwst 0 t
but you can pick up some contact details on profile pages or forum signatures)
you should add them to your email database.

Mission accomplished!

I f you dondt have contact details you
their contact detail3he best way to do this is to drive your feend of the



social network and into one of your websites. You can use your blog, your real
estate site or a squeeze page.

The key for me has been to give away good quality but free information.

You can ge IDX search, local market reports and real estate articles that have
value to your friends. I n exchange f or
details.

Her eds t he r earicd ypuhavethercantachdetailp you Have
a way to mas®mmunicate with all your friendlanytimeand for freé

5. Convert Contacts into Customers

The final step is that you need to get a pay day by converting your contacts into
customers.

| use email marketing as my primary sales tool.

You will need a good email mgeraand you will need to build a sales
campaign to sell your services or products to your contacts.

| regularly communicate with my contacts and send them loads of free

i nformation and a number of sales off
that ae ready to buy or sell and be well on your way to a return on your

marketing investment.



This is a unique skill but 1tds usel e:
identifying prospects and getting their contact details.

V. Your Social Media Maketing Funnel

| call this process the Marketing Funnel.

| like to learn things visually so | developed the diagram below to help explain
how | use my blog as the foundation of my social marketing funnel.
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Think of a huge funnel.

At the top of thdunnel sits your social networks like Twitter, Facebook, You
Tube, Linked In and Active Rain. Their role is to help you find identify
prospects and make new online friends.

Twitter sits on top the funnel and acts as a huge billboard where you can
broadcat your message to thousands of people.

With Facebook and Linked In you can make friends and use their
communication tools to accelerate the process of converting your friends into
customers who will buy or sell real estate.

Wor dPr ess i gounpackyard barbegug whele ot san entertain
people and establish yourself as a real estate expert.

The oOMoney Bago6 is your email dat abas:«
friendsd contact details i1itds | ike put
That dsalt hme dsioacimar keting funnel. | t 0s
friends into contacts.

Remember, your i mmediate challenge is

your new online friends.

To get contact details you need to drive your friends dowratketing
funnel and direct them to through your blog into your contact database.



That s the short version of my soci

Find prospects on social netwoda@)nect with them and bundhem

together so you can mass communicate with them them to your blobgy
giving away free informatiget their contact details andrket to them

through a drip marketing campaign. As soon as you hear a buying or selling
signal immediately build a highly personal relationship and close the deal.

Recommended Reading

a l

To help you get off to a quick start |

Social Media Mind Map

The Social Media Mind Map is an eBook | wrote that clearly lays out my social
media marketing strategy. It was written specifically for the real estate industry
and explains how | use social media to get negsta® business.

Social Media Advocate

Social Media Advocate is a free social media guide for the real estate industry.
Mashable
Mashablés a website that features dozens of guest bloggers who write about

soci al medi a. |l tds the best soci al
endless number of good ideas.

Copy Blogger

Copy Bloggeis a blog about blogging.

TwiTips

TwiTipsis a blog about Twitter.

me (


http://api.ning.com/files/cYtLSWAnBn-cYHj3A3I9J-GzJU7H96WktAjCP7KIAsM_/SocialMediaMindMap.pdf
http://socialmediaadvocate.com/
http://mashable.com/
http://mashable.com/
http://copyblogger.com/
http://copyblogger.com/
http://twitips.com/
http://twitips.com/

Day 1 Checklist

1.

o

© N

I f you havendt already done so, go
www.facebook.com/realestatesocialneatiia
www.facebook.com/rosshairmedra hit the LIKE button (become a

fan).

Download the&social Media Mind Mand read it.

Take a blank piece of paper and write down the 3 Golden Rules

Bel ow the 3 Golden Rules write down

Conversion, ConversieGet an Email Addresso
You can read more about Converting Visitors into Contacts in this
Report

Go towww.mashable.coamd subscribe to their newsfeed.
Go towww.copyblogger.coamd subscribe to their email feed
Go to www.twitips.conand subscribe to their email feed.

. Go towww.socialmediaadvocate.@rd become a member.

10 Go towww.rosshair.comnd subscribe to thSSEmail fed.
11Optionaldi f youdre a real estate agent

up an account atww.activerain.com

120ptionaldi f youdre a real estate invest

an account atww.biggerpockets.com



http://www.facebook.com/realestatesocialmedia
http://www.facebook.com/rosshairmedia
http://api.ning.com/files/cYtLSWAnBn-cYHj3A3I9J-GzJU7H96WktAjCP7KIAsM_/SocialMediaMindMap.pdf
http://api.ning.com/files/19yv8ApJ0nhT5pWtndr2sVKMg2wI0B3DR6Cf84ThVViyNlj*M5La5HnPUzYlbbLFbSJ*KrjeznHAH-GviNvvZcdZtgZfm5q4/BloggingforRealEstateBusiness.pdf
http://www.mashable.com/
http://www.copyblogger.com/
http://www.twitips.com/
http://www.socialmediaadvocate.com/
http://www.rosshair.com/
http://www.activerain.com/
http://www.biggerpockets.com/

2. Day 206 Set Up Accounts

Day 2 is the day you will set up all your social media and social networking
accounts. You wilise the accounts to build out your social media marketing
plan.

| t 6ts anno exhaustive |ist but 1 tds all vy
marketer.

You can make your accounts look all pagitiynice later but for now here are
a few essential tips:

1 Adda professionglicture A head shot works best.
1 Use the same piceufor every social network
1 Complete your profilm full with an emphasis on your critical keywords
You can view my pfites as an example:
o www.facebook.com/rosshair
o www.twvitter.com/rosshair
o www.linkedin.com/in/rosshair

1 Write your profile from the perspective of a client reading your profile.

| want you to set up accounts with the following websites:

1 Go Daddy(free)

You will need to register one or two domains.

Write down the code NING1 as this will get you a domain for just $7.67 a
year.

Having the right domain name is a huge boost for your business. If you
havenot dgogngoso MUISTeaeserve your own

Yournameisyourbraddl ondt | et anyone el se takece

~

|l 6m fortunate that | was able to get
atwww.rosshair.com



http://www.facebook.com/rosshair
http://www.twitter.com/rosshair
http://www.linkedin.com/in/rosshair
http://godaddy.com/
http://www.rosshair.com/

If i tds not available try your name p
words include home, house, condo, apartment, land, foreclosure,
investment property and realty.

The second type of domain you want is one that includes keywords with

your locahrea. If you live in Atlanta you would try to get
www.atlantarealestate.comwvww.atlantahomes.com Unf or t unat el vy
unlikely that these domains are avasgabjeu will need to broaden your

search by adding words like my, best, hottest, bargain etc. An example

would benww.myatlantahomes.comwvww.hotatlantahomes.com

A few quick tips:

T dondt be afraid to use hyphens i n vy
www.atlantahomes.cashnot available, toyww.atlantdhomes.com

9 search is becoming more and nhacal so look to register more local
names like a name for a neighborhood or evendavssibn

1 only register .com names

Ta free tool that you can use to fin
tracker. It will show you how many searches are done for a particula
keyword plus similar descriptive keywords. You can get the tool at
https://adwords.google.com/select/KeywordToolExternal

Here are Gbogl adseneshl ulsiegt &thed ke


http://www.atlantarealestate.com/
http://www.atlantahomes.com/
http://www.myatlantahomes.com/
http://www.hotatlantahomes.com/
http://www.atlantahomes.com/
http://www.atlanta-homes.com/
https://adwords.google.com/select/KeywordToolExternal

Match Type: (7.

Keywords Advertiser Competition (2 Local Search Volume: November (2 Global Monthly Search Volume (2 Broad

Keywords related to term(s) entered - sorted by relevance (7

real estates [ 90,500 1,220,000 Add

real estate | 101,000,000 101,000,000 Add
Add all 2 »

Download all keywords: text, _csv (for excel), csv

o

Additional keywords to consider - sorted by relevance (2

realestate listings = 14,300 14,800 Add
realestate com = 165,000 1,000,000 Add
realestate [ 16,600,000 5,000,000 Add
realty [ 9,140,000 9,140,000 Add
realtors = 2,740,000 5,120,000 Add
realtor || 5,000,000 5,000,000 Add
properties [ 7,480,000 9,140,000 Add
property management [ 2,240,000 2,240,000 Add
homes for sale = 45,500,000 55,600,000 Add
property [ 20,400,000 45,500,000 Add
property listing [ 90,500 74,000 Add
property listings [ 165,000 135,000 Add
house for sale = 1,500,000 1,830,000 Add
realestate maps [ 2.400 720 Add
realestate map /] 4,400 1,900 Add
realestate one [ 3.600 4400 Add
multiple listing service = 135,000 135,000 Add

You can see how many times the keyword is searched and you can see the
popularity of similar keywords.

You now have a list of keywords that the public uses when conducting a real
estate related search. You can use the most popular keyyaudslamains.

Next you need to check if the domain is available.

1 99* Unveiled! Danica Patrick’s win

5 first appearance in the 7 TOO HOT FOR I
oo NASCAR® Nationwide &%

Domains @EEEEE 7 copaday.com car, X 7

For all new & current customers w/any new, See more
non-domain purchase! No quantity lmit!**

New .COMs & .COM Transfers U 7
$6.95* $6.99* ot

first year, 6 or more domains FREE 1-yr ext! Go Dnd%y Girl*

See the commercials
P we couldn't show
h youonTV.. Q9

- s o
Start a Domain Name search: FPm Lt us design your store for LESS!
|_ GO! SW  Act now and SAVE 20% on our Standard Web Store
Design. Learn More!
Or get your domain fast with EXPRESS BUY! »
SALE! .info $0.89°, SALE! .net $9.99°, SALE! .org $9.99" -
SALE! .me $8.99, SALE! .mobi $7.99", SALE! .us $9.99 & Save BIG when you blly mumple domains!
m Re r more new domains and pay just $6.95* each
View Domain Options & Pricing - Bulk Registration -1 454 (+1{3] for th ar! Inc ’“75‘3 COM, .ORG, .US, MOBI, ME, NET
and BIZ. Start here
Transfer Your Domasins - Internationalized Domsins OVER s1()0Y
w b RS e #3¢y Notsure what to give for the holidays?

&Tu.‘_}“ The Go Daddy Gift Guide has suggestions fo
Tune in Wednesdays @ 2 PM PT to hear Go Daddy ™ Radio === including red-hot gift ideas from Go Daddy M

CEO & Founder, Bob Parsons®, and his fascinating guests. iﬁ‘ Daddy> e Start here J




| use Go Daddy to register most of my domains (I have hundreds of
domains),but dondt h o swithGoyaddyo Thareasan for
this is that if | ever have a problem with my Gddyaccount | still have
complete control of my websites.

When you get oO0Obigd on the internet

too many spam complaints or someone may hack your accounts. By
keeping your domains and websites at different proyodeasld an extra
layer of security to your business.

Hereds a discount CoOddNINGl.use to

| pay $7.%8 including all taxes for a new domain or to renew a domain.

One of the best features about Go Daddy is that you can bulkk@earch
domains by using their bulk search tool. This is a great time saver.

Go towww.godaddy.coand hover over the Domains tab or click on the

Bulk Register Tab:

 Usernamer/Customer # N Pasenc 7\@

D oo amertarrome P A e ak s S
%Go add’m Create Account | Forgot Password | Sign Out &:‘ Deals of the Dav
The web

is your Domaln =

—

Domains for just $1.99* - $6.99* Domain Transfers, Over $1001 in Free Extras
Domain Options & Pricing - Bulk Registration - International ains *Plus ICANN fee of 18 cents/iyr

ulk Register Her
Get started on your

Domains for just $ 1 99*
with any new, non-domain purchase™

| == B How

Web presence TODAY'

get


http://www.godaddy.com/

This will take you to the bulk register tool. Eatest of potential domains
i n the bulk registration tool to che

Fnd Bulk Registration

Save up to 63% with special pricing’™

It"'s easy to register your new domain names in bulk - and yvou’'ll save BIG
too!

Registering more than one domain name? Just enter your names in the field below. Plus, get special bulk
pricing>**

= = Enter up to 500 domains na hurry? Use Express Buy!

Enter up to 500 domeins. Each name must be on Add more domains and SAVE!

a separate line. [ search an TLDs

Example: [ .com= [ info=

cooclexample . com [ .net= ] org®

coolexample ] .me 1 .mobi*
[.us [ .piz=
I:I.IT'IK I:I.Cﬁ
ows [].asia*

[Scarcn = Hn
When the "Search™ button iz clicked, please be patient I:I ==
we hile we check domain awvailability.

Another cool feature is that you can forward domains so that when
someone types in the domain address

This is especially uskfor when you use a free blogging platform. You can
register your own domain and forward the domain to the blogging platform.

Hereds an exampl e:

If you have a free website on Word Press at

http://marysmithwordpress.corut you want to build your own name

and brand (and not WordPressds) you
www.marysmithrealestate.camd simply forward it to
http://marysmith.wordpress.cam



http://marysmith.wordpress.com/
http://www.marysmithrealestate.com/
http://marysmith.wordpress.com/

First it looks more professional and is easier to remember.

Second, I tds your own domain so even
build your own website you wogot | os
the domain.

What is means is that you can use all the free platforms and still create your
own professional brand. You can put your brand on your business cards

and flyers. All it will cost you is the cost of the dotnamler $10 a year.
Thisisobv ously very important i1 f youodre
get to use thousandsifo | | a r of sbftware and tchnology for just

$100 and no one can tell the difference.

Hereds an example of how | use domai

| have a domain calladvw.MLSDonkey.comhat | created astaiand to

promote myself to real estate investors. Myidaswgas | wanted them to

use the MLS Donkey to search the MLS for hidden deals. | use the slogan
oLet the MbhStbenRewkey Workoé and | u
Facebook and Twitter. | had thousands of clicks on the URL and | was able

to accurately track my marketing.

If you click onvww.mlsdonkey.cogyou will actually end up atearch site
where you can analyze properties on the MLS and search for deals with
huge discounts.

You can do exactly the same thing with your real estate domains.

You can use different domains for ea
want to attract hme owners interested in creating curb appeal for their


http://www.mlsdonkey.com/
http://www.mlsdonkey.com/

property. This would be a good target market as one of the main reasons
t hat home owners want to add curb ap
selling their home.

You could register a domain kkew.maximizecurbappeal.cand then
promote that brand in all your marke
mind and its keyword rich. You can then forward the domain to a page on

your website thatcomtans a free report on o0The T
Curb Appeal 6.

Thatds a very effective use of a $10

If your marketing gains traction you can build out a curb appeal website and
even host the website under your curb appeal domain.

1 FeedBurner (free)www.feedburner.comor you can log in through
your Google account ahttp://feedburner.google.com

Feed Burner is a distribution tool that you can useup adeed for your

blogs and websites. The reason you want to set up a feed is so visitors can
subscribe to your site and have new content added to their favorites or
emailed directly to their inbox.

Feed Burner is owned by Google and is free.

A DL
L D) ':ﬁ._'__'._-::::::,

You probably recognize the orange feed button.

1 WordPress(free)

Word Press is the most important tool in your toolbox.


http://www.maximizecurbappeal.com/
http://www.feedburner.com/
http://feedburner.google.com/
http://wordpress.com/

You need to learn how to use Word Press just like you know how to use
Mi cr osoft Wo ridgtoobe thaEimmmorahnt.to ydut réabestajeo
career.

This I s the free hosted verdostedh of Woi
version that you can downloadvatw.wordpress.arg

You can sign up for a fraecount atvww.wordpress.cam

\4Y WorbPrESSs.com B W porecs vourself.
Start a blog.
Freshly aEm——
Pressed: 2
The best 0f 250,254 bloggers | = : ‘ - v 1 ‘ In seconds, you'll have a blog with
sts, 317,959 The Simpsons — ala Holiday Desserts — Julia amazing free features like

242,688
comr ,567,585 words multicultural Child’s Pear Tart
ss.com Susi's Spice...a little spice in each bite! ModernDomestic Stats to obsess over

We O | | c Bresgin gréataletad in this course.

To get started all | want you to do is register theldagiesernameas the
doman that you purchased

As an example if yoagistered WashingtonParkRealEstate.com then your
username on WordPress should be WashingtonParkRealEstate.

1 Eacebook(free)

Remember Me

I T

Facebook helps you connect and share with Sign Up
the people in your life. It's free and anyone can join
First Name:
n g. ,g_L. ) L)\‘ a Last Name:


http://www.wordpress.org/
http://www.wordpress.com/
http://facebook.com/

Facebook is the big Macdoly of all the networks and you need to set up an
account.

I How to Set Up an Account on Facebook

|l tds very easy to set up a Facebook a

You need to set up an account under your own name. Use your personal name

and not a keyword rich name (like real estate) or a namedétistyefir local

area. Facebook is very strict aboutpersonal names and may suspend or

close your account if you dondt adher
a business page later so just keep things personal for now.

Facebook helps you connect and share with Sign Up
the people in your life. It's free and anyone can join
- U First Name:
[ {5 .&. . s Last Name:
P S {l ‘Your Email:
/J\. { { 2 % MNew Password:
e, Y
s & )
1 |
& - N i Birthday: |Month: v |[Day: || Year: v

Why do I need to provide this?

Create a Page for a celebrity, band or business.

All you need to prage is your first name, last name, a valid email, password,
your sex and birthday. Thatods it, jusHt

As soon as you hit the Sign Up button
verification code |pgesonam ndtamaching hat y ou
creating an autobot account.



Sign Up
It's free and anyone can join

Security Check
Enter both words below, separated by a space.
Can't read the words below? Try different words or an audio captcha.

spaonf €m-
Text in the box: |

< Back

By clicking Sign Up, you are indicating that you have read and agree to the Terms of Use and

Privacy Policy,

As soon as you hit the Sign Up button, you will have an account on Facebook.
Facebook will send you a confirmation and welcome email. The welcome email
will take you through the process of ingitontacts, finding friends already of
Facebook and creating your user profile.

At the bottom of the welcome email yol
One cool thing about Facebook is that the Help Guides are well written and
easytoread. lhighh r ecommend that you take a | o

Gui dedé which you can read by going to
http://www.facebook.com/help/new_user_guide.php



http://www.facebook.com/help/new_user_guide.php

Hi Mark, o
Sign in to Facebook

Your account has been created — now it will be easier than ever to share and start connecting

and connect with your friends. e —
Get Started
Here are three ways for you to get the most out of it:

Find Friends
Find people you know on Facebook using our simple tools.

L

Upload a Profile Photo
Personalize your profile and help your friends recognize you.

]

Edit Your Profile
Describe personal interests, contact information, and affiliations.

S

If you have any questions, reference our Mew User Guide.

Thanks,
The Facebook Team

Next Facebook helps you find friends on thetivark. When you sign up for

your new account Facebook will prompt you to invite your friends. In

particular Facebook has a tool that allows you to search your email account to
add friends to your Facebook account.

Step 1 Step 2 Step 3
Find Friends Profile Information Profile Picture

Are your friends already on Facebook?

Many of your friends may already be here, Searching your email account is the fastest way
to find your friends on Facebook.

Your Email:
Email Password:
Find Friends
B Facebock will not store your password, Learn More.

Skip this step



All you need to do is add your eraddress and password for your online
email account with Gmail, Yahoo or AOL. This feature does not work for your
corporate email account.

Import Email Addresses »
from almost any online email service to
invite your friends.

£ Windows Live Hotmail

AOLe Gmail
YaroO! Mail

View All Invites »

See your entire history of invitations,
incuding who has joined because of
you.

Step 1 Step 2 Step 3
Find Friends Profile Information Profile Picture

You have 282 Gmail contacts on Facebook that you can add as your friends.

Select which contacts to add as friends from the list below. You can also try another email
account to find more friends.

[T select all Friends

A
r Shlomo Matzliach el =
§470404@gmail.com Lsrae
r m Aaron Mattern
_;- ﬂ aaron.mattern@gmail.com
r Anthony Cost
acost@costapparel. com
L, Alan Jaffre ]
r ﬂ ajaffre@caroling.rr.com Charlotte, NC
r MNishanth Aj
ajnishanthaj@gmail. com

[£

Add as Friends Skip



Here you can see that | have 282 Gmail cothattdready have accounts on
Facebook. | f Al Is eHreicen dshée toaShe |tehcetn Fac
automatically send an invite to all my contacts asking them to be my friend on
Facebook. If they accept the invitation they will be linked to my Facebook

account.

You also have the ability to add another email ac¥ourghould invite
everyone you know to be your friend. The whole purpose of Facebook is to
allow you to keep in touch with your network, including your friends, family
and ceworkers.

The next step is to fill out your profile.

You profile isextremelympor t ant as i todos how peopl e
decision about being your friend. Facebook will ask you a number of profile
guestions about you past, including your education and work history. Make

sure you include all your past information as thisalp Facebook find

former coworkers or college classmates. Include all your past real estate
companies, like Re/Max or Keller Williams, as this is a good way to build a

referral network.

Step 1 Step 2 Step 3
Find Friends Profile Information Frofile Picture

Fill out your Profile Info

This information will help you find your friends on Facebook.
High Schook: Class Year: w
College /University: Class Year: w
Company:
1 Back 2 Save & Continue

Next Facebook will suggest a number of people that tleme lzek connected
to you as friends. You can click on the people you wish to invite and send a
friend request.



Step 1 Step 2 Step 3
Find Friends Profile Information Profile Picture

Add people you know

[

Mrsha Trsha Vilas Bhandari
Add as Friend Add as Friend

——
E&
Stanley Uthe i ¥ stacy Smallwood
Add as Friend { Add as Friend
Y Andre Viajk Tami Michels B
! Fﬁ' Add as Friend Add as Friend
] : 2

1 Back L Save & Continue

George Lungaria
Add as Friend

Bryan Kitashima
'él Add as Friend
-

i-i'_"'m Lill‘l'\( Dﬂl’ll
¥ ¥ Add as Friend

The final step is to add your profile picture.

You should use the same professional profile picture that you use with your

regular real et marketing. Your profile picture is a large part of your online
brand and it should reflect the way y
use a picture of you drinking beer at the beach or a cute picture of a kitten.

People will make an instant dexi about you based on your profile picture so

make sure you put your best face forward.

| also recommend that you dondt use t|
webcam pictures are rarely flattering.



Step 1 Step 2 Step 3
Find Friends Profile Information Profile Picture

Set your profile picture

Upload a Photo

From your computer

OR

Take a Photo
With your webcam

1 Back R Save & Continue

When you upload your profile picture, nbgt the maximum size of the
picture is 4MB.

Upload Your Profile Picture

Select an image file on your computer (4MB max):

| |[ Browse.. |

By uploading 2 file you certify that you have the right to distribute this picture and that it doss not

vialzte the Terms of Service,

As soon as you | oad your profile pict:
Facebook. The last thing you will need to do is add more information about

your work history and aprgilepagedhatc e and
looks something like this:



faceboolkk  Home Profile Friends Inbox (746 RossHair  Setfings  Logout

Ross Hair LoL- Jackass Video - Obama calls Kanye a Jackass http://bit.ly/dt<2u viz Twimer

Wall Info  Photos Boxes Notes <+

-
View Me (13)
View Photos of Me (13) Attach: o E @ - ﬁ
Edit My Profile
Q, Options
Lo . . .
Ross Hair is the Real Estate Ross HEI.II' I'm Iqoklng fur_ testimonials from real estate agent'sI Whu have
Advocate and President of uzed social media marketing to close more real estate deals. I'd like to
eRealEstate.com, a sodal include your testimonials in my next ebook on social media for real estate

network for real estate investors profassionals - htip:/fsocialmediarealestatepros.com
and professionals

Post a Comment and I'll Send you A Copy of the Results and the Social Media
Mind Map | Social Media

Source: socialmediarealestatepros.com

Information
#]] 2 seconds ago * Comment * Like © Share
Boulder, CO
B;uldhélt,. .c(.] £51, Ross and Jeremy Leuchtag are now friends, © Comment * Like Remove
Website: &9, Ross and Scott Clawson are now friends. © Comment © Like

http: /fwww . eRealEstate. com

i - 9 more similar stories
http: /fwww . RealEstateAdvocate. com

How easy was that? You now have an account on Facebook.

Now the work begins. Now you need to grow your Facebook network and
start to convert strangers into friends.

P.SOoI f you hav e naSetcondectnigh me on Fgcebbok atl e
www.facebook.com/rosshairmedia

9 Linked In (free)

Linked In allows you to set up a personal profile. Your personal prodile is th
foundation of your Linked In membership and is the first step to becoming a
Linked I n member. After youdve set

invite people to connect, send messages to connections and set up Groups.

up


http://www.facebook.com/rosshairmedia
http://linkedin.com/

+ Contact Ross Hair

Ross Hair

Director of Real Estate Social Media at Social Media
Marketing Camp / Author / Speaker / Bald /
rossi@rosshair.com

Greater Denver Area

+ Add Ross Hair to your network

Current » Real Estate Social Media Advocate at Public profile powered by: Linked m
eRealEstate LLC P P Y .
+ Founder and CEQ at Real Estate Advocate Create a public profile: Sign In or Join Now
LLC
« Director of Real Estate Social Media at Social
Media Marketing Camp View Ross Hair’s full profile:
Past « CEOQ at eRealEstate.com « Seewhoyou and Ross Hair know in commaon

# Getintroduced to Ross Hair

Education = University of the Witwatersrand « Contact Ross Hair directly

s University of the Witwatersrand

Connections (,_53;:. 500+ connections View Full Profile

Industry Real Estate

Websites » My Company Name Search:
« My Company Search for people you know from over 55 million
professionals already on Linkedin.

I t ©6s f r exaccdurd altsoagh you gan wpgrade to a paid membership.

Linkedﬁ® Home Profile Contacts Groups Jobs Inbox (461) More... |Peop|e"

Upgrade Your Account

Find and contact the right decision makers, experts and candidates

Eﬁ%- Find the right people in less time. Search and view profiles of 55 million professionals at 200,000+ companies.
E'éb- Send messages directly, without an intreduction. Messages sent via Linkedin - "InMails” - get a 30% response rate.

E'?- Keep track of key contacts. Save and organize profiles into folders.

Recommended

© Business @ Business © Pro
$24.95 per month Plus $499 95 per month
................................................. 549-95 per m[]ﬂth
3 Messages | 50 Messages
per month 10 MESSEQES per month
................................................. per month (5100 value)
300 Profiles | | 700 Profiles
per search 500 Profiles per search
................................................. per search
L T NEW
Organize Profiles NEW Organize Profiles
with notes and 5 folders Organize Profiles with notes and 25 folders

with notes and 25 folders



| must admit that | only know one person who has a Business Plus

membership. When | asked him if the benefits were worth it he answered that

he didndot really know. twbllkedandthe LI ON ( Li
reason he upgraded his account was to ingratiate himself with Linked In for the

day he had a problem with his account.

e » Search People " real estate social media Advancet

Saved Searches

10,137 results for real estate social media [zave this zzarch]

Sort by: Relevance = View: Basic ~ Search
i (00) # 1 real estate social media
t‘, R_oss Hair 000 g : . _ _
S Director of Real Estate Social Media at Social Media [] Keep refine selections
Marketing Camp
Greater Denver Area | Real Estate Show more...
— Refine B &1

Lee Stanford Farr (leesfarr@cox.net) (21 Send message g

) L. . Get introduced
President at Liquid Sky Media Add to network Location ™
Phoenix, Arizona Area | Marketing and Advertising Find references

All Locations
[] united States (8159)

[ TP . Cmnow

In Common: * 2 shared groups

Ten Tips on Building a Strong Profile

Linked I n provides you with &kemn ti ps I
the ten tips and added my insight and advice.

1. Don't cut and paste your resume.

LinkedIn hooks you into a network, not just a human resources department.
You wouldn't hand out your resume before introducing yourself, so don't do it
here. Instead, deribe your experience and abilities as you would to someone
you just met. Also, write for the screen, in short blocks of copy with visual or
textual signposts.

2. Borrow from the best marketers.
Light up your Profile with your voice. Use specific adjsctolorful verbs,

active construction (‘managed project team,' not 'responsible for project team
management'). Act naturally: don't write in the third person unless that



formality suits your brand. Picture yourself at a conference or client meeting.
How do you introduce yourself? That's your authentic voice, so use it.

Take alookd@ r a d prefire.kBsad is a former real estate broker and
employee of Re/Max Corporate. Brad is also a LION aravea$7,000
ConnectonsHe 6 s a Linked | nSMWwQaeprt and a sp

Hereds a snapshot of his public profil
Brﬂd Hﬂnks + Contact Brad Hanks
Social Media Evangelist | Speaker | Trainer | Consultant + Add Brad Hanks to your network
[ LION | 17,800+

Brad@ConnectingPeopleWithSuccess com
Greater Denver Area

Current « Chief Evangelical Officer at Connecting Public profile powered by: Linked [l
People With Success, LLC P P Y .
+ Trainer at Leader's Choice Create a public profile: Sign In or Join Now

+ Master Instructor at Council of Real Estate
Brokerage Managers (CRB)

tmere.. View Brad Hanks’s full profile:
« Seewho you and Brad Hanks know in

Past & Broker Associate at RE/MAX Alliance comman
+ Senior Instructor at Colorado Association of e Cetintroduced to Brad Hanks
REALTORS

. . . » Contact Brad Hanks directl
+ Vice President at RE/MAX International, Inc. - 4

Brokerage Operations

6 more... View Full Profile
Education « The University of South Dakota
& The University of South Dakota
+ Lemmon High School Name Search:
o Search for people you know from over 55 million
Recommended i‘i‘” 50 people have recommended Brad professionals already on Linkedin.

hadl b

Connections (%) 500+ connections

Youol | notice that Brad has changed hi
detail public. He Isasadded a great deal of content about his current and past
employment and has made it very easy to connect or contact him.

Now take a look at npublic profile | 6ve geared my profil
keywaredhad Gestate social medi ao.



http://www.linkedin.com/in/bradhanks
http://smmcamp.com/
http://linkedin.com/in/rosshair

+ Contact Ross Hair

Ross Hair

Director of Real Estate Social Media at Social Media
Marketing Camp / Author / Speaker / Bald /
rossi@rosshair.com

Greater Denver Area

+ Add Ross Hair to your network

Current » Real Estate Social Media Advocate at Public profile powered by: Linked m
eRealEstate LLC P P Y .
+ Founder and CEQ at Real Estate Advocate Create a public profile: Sign In or Join Now
LLC
« Director of Real Estate Social Media at Social
Media Marketing Camp View Ross Hair's full profile:
Past « CEO at eRealEstate.com « See who you and Ross Hair know in comman
# Getintroduced to Ross Hair
Education = University of the Witwatersrand « Contact Ross Hair directly

s University of the Witwatersrand

Connections (32 500+ connections View Full Profile

Industry Real Estate

Websites » My Company Name Search:

s My Company Search for people you know from over 55 million

professionals already on Linkedin.

3. Write a personal tagline.

That line of text under your name is the first thing people see in your Profile. It
follows your name in search hit lists. It's your brand. (Note:-yaiiraddress

Is not a brand!) Your companigrand might be so strong that it and your title

are sufficient. However, you might need to refine your professional personality
into a more eyeatching phrase that describes who you are at a glance.

4. Put your elevator pitch to work.

Go back to youconference introduction. That88cond description, the

essence of who you are and what you do, is a personal elevator pitch. Use it in
the Summary section to engage readers. You'v&é@seedonds to capture

their attention. The more meaningful yourrsary is, the more time you'll get

from readers.

| have a very simple elevator pitch and | always start it with the following
introduction:

oHI , my name is Ross Hair and as you



| tds the perfect &getsalbughe Sedpeecatigf or me
humor is a very powerful tool to wgeen you first meet people. litp them
at ease and opens the door to a more personal relationship.

5. Point out your skills.

Think of the Specialties field as your personal seanod epigmizer. It is an
avenue to refine the ways people find and remember you. This searchable
section is where that list of industry buzzwords from your resume belongs.
This is also the place to display particular abilities and interests, the personal
vaues you bring to your professional performance, or even a note of humor or
passion.

6. Explain your experience.

Help the reader grasp the key points. Briefly say what the company does and
what you did or do for them. Picture yourself at that confeigaine After

you've introduced yourself, how do you describe what you do, what your
company does? Use those clear, succinct phrases here and break them into
visually digestible chunks.

7. Distinguish yourself from the crowd.

Use the 'Additional Informatibsection to round out your Profile with a few

key interests. Add websites that showcase your abilities or passions. Then edit
the default 'My Website' label to encouragetlticghs (you get Google

page rankings for those, raising your visibilityheMey belong to a trade
association or an interest group; help other members find you by naming those
groups. If you're an award winner recognized by peers, customers or
employers, add prestige without bragging by listing them here.

8. Ask and answer quiests.

Thoughtful questions and useful answers build your credibility. The best ones
give people a reason to look at your Profile. Make a point of answering
questions in your field to establish your expertise, raise your visibility, and most
important, tdouild social capital with people in your network. You may need
answers to a question of your own down the road.

9. Improve your Google Page Rank.

al



Pat your own back and others'. Get recommendations from colleagues, clients,
and employers who can speaHllibhg about your abilities or performance.

(Think quality, not quantity.) Ask them to focus on a specific skill or

personality trait that drives their opinion of you. Make meaningful comments
when you recommend others. Also, mix it up because varietyonakes
recommendations feel authentic.

10.Build your connections.

Connections are one of the most important aspects of your brand. The
company you keep reflects the quality of your brand. What happens when you
view a Profile and see that you know somear@mmon? That Profile's

credibility increases. The value of that commonality works both ways. So
identify connections that will add to your credibility and pursue those.

A final note: As you add connections and recommendations, your Profile
develops it a peereviewed picture of you and of your personal brand. Make
sure it's in focus, well composed and easy to find. Edit your public Profile's
URL to reflect your name or tagline. Then you can put it to work by adding it
to your blog, linking to it frolyour website, and including it in younaal
signature.

1 Twitter (free)
|l tds really easy to set up a Twitter

Simply go to Twitter.com and click on the Sign Up Now button.

s Have an nt? [
,L’\»; ave an account

W Share and discover what's happening
right now, anywhere in the world.

See what people are saying about. .. Join the conversation

[, Signup now


http://twitter.com/

Thiswilltakeyowot t he sign up page. Youoll be
create a unigue username or profile, check if that name is available, enter a
password, enter a unigue email address and open an account.

The whole process wil |l utelaflkee about a mi
Full name
Username
Your URL: hitp:itwitter.com/USERNAME
Password
Email

I want the inside scoop—please send me email updates!

%h Can't read this?
m = Gettwo new words
o4 Hear a set of words
Type the words above Help

Create my account

The sign up process i s very simple but
down:

a.  Your Named Your name is very important because it is your brand and

it is searchable. It is not unique so you are guaranteed the use of your name

evwm i f there are a thousand Mary Smith
your real name for your first Twitter profile and a keyword rich name for your
second Twitter profile.

Make sure that you separate your first and last name. This means you need to
write your name as mary smith and not marysmith.

| 6ve created a new account just to shca



Join the Conversation preac o Tuiter St

Already use Twitter on your phone? Finish signup now.

/ Good

Full name  ross hiir v ok

Username ross_hair ¥ ok
Your URL: hitp:/twitter.com/iross_hair
Password eeeeceseseceee ¥ Strong
Email rosshair@rosshair.com ¥ ok

O Iwant the inside scoop—please send me email updates!

%h Can't read this?
M = Gettwo new words
o1 Hear a set of words

b.  Your Usernamé You should use the same strategy for your username.
Create two accounts and use one for your personal rhoreas a keyword
rich name.

Your username is unigue so you need to check if it is available. Twitter will do
this for you automatically. | already own the account @rosshair so | registered

a variation of my name by using the underscore sign to sepdreteand

| ast name. First prize is to get you
use the underscore sign to register something that looks just like your name.
Here are a few examples:

rosshair

ross_hair
rosshair_
_rosshair

Power Tipd youshould register every variation of your name for defensive
purposes. That way-+oome can grab your name or if you get one account
closed by Twitter you have substitute accounts.

(



Your second account should be a keyword rich account that includes your
geogaphic area.

Once again | registered an account to show you how to set up your new
account.

Join the Conversation Aready on T

Already use Twitter on your phone? Finish signup now.

Keyword Rich
4/ y

Full name denver real ebtate‘/,c-k

Username denverproperty ¥ ok

Your URL: hitpitwitter. com/denverproperty

Password eeeeeees ¥ Good

| used the username odenverpropertyo
using the keywor ds [0 Dkemovve rpor capnedr toyr eiasl n
te)mb descri be real estate but everyone
very pleased to have registered the name.

You will also notice that | was very clear about my full name and was able to

use oODenver real estateodrdrichimmesand s a Vv ¢
anyone who searches for Denver real estate or reads my profile will

automatically know that my account is all about Denver real estate.

C. Email Addres8 you need a unique email address for each Twitter

account. This sounds like a singgee but it creates a number of problems

when you have multiple profiles. | doi
have except to say | have a large number. | had to set up a new email address

for every profile. The easiest way to do this is toaso@@ogle account and

get a number of gmail email addresses.

Invite Your Contacts to be Your Friend

As soon as your account is opened you:¢
contacts to follow you on Twitter.



Just like Facebook, Linked In and Ning{t&éwalso uses an open source sign

up protocol so you can import all your contacts from your email accounts, like
gmail, and invite them to follow you
account then open one immediately and export your outlook ctinyacts

gmail account.

Find accounts and follow them.

Find on Twitter Find on other networks Invite by email Suggested Users
M Gmail
¥ Yahoo
©» AOL « We can check If folks on other services already have a Twitter account. Choose a service from

the list on the left.

Build Out Your Profile

The purpose of your profile is to let people know who you are and how you
can help them. You have a limited number of characters (160) to make sure
that you can be easily found and followed by other Tug#es.

The first part of building your profile is to finish setting up your account.

(



Account  Password Devices  Motices  Picture  Design

Name: |denver real estate
Enter your real name, so people you know can recognize you

Username: |denverproperty Your URL

http:/ftwitter com/denverproperty
Mo spaces, please

Email: test2@erealestate.com
Time Zone: | (GMT-07:00) Mountain Time (US & Canada) v

More Info URL" | http //rosshair.com

Have a homepage or a blog? Put the address here
(You can also add Twitter to your site here)

One Line Bio: |news, trends and home sales

About yourself in fewer than 160 chars

Location: |Denver Colorado

Where in the world are you?

The extra information that you can add allows you to add your website or

URL. This is important as it creates a live link back to your website. In this case
| O putemy website as my personal website but you can link to any website,
including your blog, a landing page or an idx search page.

Notice al so that URLATihelreadoh forulssaes theth e www

there is very limited space on my profile padjéwwant people to see my full
website address. If rRL is too long the website address gets cut off.

Your one |ine bio is very important
pack it with keywords that accurately describe who you are and what you d



Finally, you can add you location. | used both my city and state as | want to
make it as easy as possible to find me.

Next you should click on the tab name:q«
updates sent to your mobile phone. Do not allow this drelsuee that you

dondt enter your phone number or checl
SMS messages, usually at a cost. | hiRleomeand use a Twitter app, called

Tweetie, to get my updates at no cost.

ﬂ denver real estate

Account  Password = Devices  Motices  Picture  Design

Twitter is more fun when used through your mobile phone. Set yours up!

Mobile Phone

Enter your mobile number below. Please include your country code with a "+" in the
country code box_ MNeed help?

+1

Country code (+1Mobile number

for US)

NO

O s okay for Twitter to send txt messages to my phone. Standard rates apply

The same applies tegulatehhew Twatdr sesoddgou i c e s 0.
emails about new followers, new direct messages and the latest Twitter news. |
unclick all the boxes as the flood of emails is simply overwhelming. | get over

3000 new followers a day and hundreds of direct messagesasoily@gine

how crazy my inbox would be if | had notices turned on.



ﬂ denver real estate

Account  Password Devices Notices = Picture  Design

New Follower Emails: [ ﬁmail when someaone starts following me

Direct Text Emails: [ ipail when lreceive 8 new direcimasssas O F F

Email Newsletter: [ | want the inside scoop—please send me email updates!

Save

The one exception | would make to this is getting a notice when you receive a
direct message. A direct message is a private message that one of your friends
writes to you. It can bevary valuable message, like a request for information

on a house, or it can be spam. Unfortunately most direct messages are canned
auto responses or straight spam.

Your decision goes back to whether you want to engage your friends in
conversation throughe social networks or outside of the social network.

| made the decision to not engage in conversation through the social network
and to only communicate with people who have given me their contact details.
This strategy works perfectly for me as | hamadreds of thousands of

followers but it may not be right for you if you have a small follower list.

| suggest that you start by monitoring direct messages and if it becomes too
much work, you can always switch the notices off.

Nextyouneedtoclickn t he OPictured tab.

You can replace the stock Twitter picture with your choice of picture. For your

per sonal profile you must use your pet
your branding in alignment with your overall branding on your busidsss ca

or yard signs.



On your keyword rich accounts you can use either your personal picture or a
picture that represents your keywords. | like to use an image of a house or
something that immediately identifies me as someone in the real estate industry.

Whatever you decide, do not leave the Twitter image. You can hardly expect
people to follow you if you donot t ak:¢

~

picture. |l t6s a real twurn off to most

Hereds the picturetateprofiteed f or my Denve

I3 denver real estate

Account  Password  Devices  Notices = Picture | Design

Browse
q
L) Maximum size of 700k. JPG, GIF, PNG

Save Delete current

The final thing that you can change is the design of your Twitter site. Click on

the oDesignd tab and you will be giverl
nice. You also have the option to change the background image and the design
colors.

A great feature is that you can custor
whole cottage industry of Twitter designers who can buildaakground.

Thatwraps up setting up your Twitter account and profile. It took me about
five minutes to sefp my account and in that time two people started to follow
me.

Hereds a |l ook at my newly set up prof.i
profiles:



Home Profile Find People Settings Help Sign out

Name denver real estate
Location denver colorado

‘ :} denverproperty Web http://realestate

Bio Ross Hair is the leading
Denver real estate expert,
realtor and investor who knows
the Denver Colorado property
and housing market like his own
backyard

13 2
following followers

Denver poised to be first metro real
estate market to rebound - Case Shiller
report

Tweets 1

Favontes

Name eRealEstate com
Location USA
erealestate Web http:/Awww ereale
— Bio eRealEstate.com is a
social network for real estate
professionals, including agents,
investors, mortgage lenders,

title agents, rehabbers and
+ Following > 2 home improvers.

1?,3.99 1?,3.5.2
httg://short.to/mzme RT Tweets 1,008
@RodericWalker: JUST SET UP MY -

.

You can also take a look at my personal profileattwitter.com/rosshair

9 Hoot Suitgfree)(you can also use Tweet Deck)

Hoot Suite is a free social media tool that allows you to migagesocial
network accounts from a single dashboard.

1 Activerain(free) (option to upgrade to outside blogs)

|l dm not going to cover Active Rain in
Rain if youdre a real estate professi

O S

1 Bigger Pockets(free) (option to upgrade to pro)



http://www.twitter.com/rosshair
http://hootsuite.com/
http://activerain.com/
http://biggerpockets.com/

|l dm not going to cover Bigger Pockets

account i f youdre a real estate invest
91 Real Bird (free plus option to upgrade to professional)

Re al Bird is a |isting widget that vyol

IDX but it more than serves the purpose of allowing your visitors to search
current listingdf youhaveah DX site you dondt need Re

1 Aweber($19 a monthj If you already have an email manager you can
use your own (popular email manager3digdroducer, iContact or
Mail Chimp).

Aweber is an absolutely esseptiale ce of your soci al me d i
managed to avoid recommending progr am:¢
hi ghly recommend Aweber. |l tds the cri
capture forms on your blog and convert your visitors intact&nta

Very few real estate professionals know how to use an email manager and as a
result their blogs fail to do their most importandjgbt an email address.

If you have the budget, yabsolutelghould buy the following products and
services:

1 TheFlip Video Camer@150 d The Flip is an inexpensive video
camera that allows you to record vi
into your laptop and is compatible with any operating s@&tethe
HD version.


http://realbird.com/
http://aweber.com/

Day 2 Action Plan

| created this sp-by-step plarto make things really simplest follow the
steps and you will be able to set up the core accounts to start marketing
through social networks.

Set Up Social Network Accounts

1. Open one account in your namevatwv.facebook.com
2. Open one account in your namevatv.linkedin.com
3. Open two accounts atvw.twitter.com
a. The first account must be for your name
b. The second account must beyfour local area
4. If you are a real estate agent open an accountafctiverain.com
5.1f youdre a real estate investor op
www.biggerpockets.com

Real EstateDomains

6. Open an account atvw.godaddy.coand register i@al estatand / or
personatiomain ($7.67 per domain per year)

a. Thedomain must use the keywords Yy
nei ghborhooddé and orealestatebo.
b. Donotbeaf rai d to go ol ong Tail 6 and

or even a sub division.
c. Use the code NING1 to get a discount.

Software and Services

7. Open an account atwvw.hootsuite.coiffree)
8. Open an account atwvw.realbird.corffree version)
9. Open an account witlww.feedburner.com

Email Manager

10.0pen an account withww.aweber.co$19 per month)

Reports


http://www.facebook.com/
http://www.linkedin.com/
http://www.twitter.com/
http://www.activerain.com/
http://www.biggerpockets.com/
http://www.godaddy.com/
http://www.hootsuite.com/
http://www.realbird.com/
http://www.feedburner.com/
http://www.aweber.com/

11.Publisha 3 to 5 page report on your local market (here are a few ideas)
a. Recent Sales and Statistics
b. Neighborhood report
c. Schools and Parks report
d. Curb Appeal Report

That is all you need to do.



Day 30 Publish Your Blog

Today youor e freg blg myvordtRvesss &to nwp aorry, i
really easy.

Remember that @purpose of your blog is to provide a place where you can
send all your new social network friends and convert them into contacts. Your
blog is the foundation of your entire social aexdirketing strategy.

Notedwe dr e using t hewfwmwerdprehseoat ed sol ut i

If you already hae a blog you can skip this step and just add the
recommended widgets to your blog.

You should also readhe Conversion Reportand audit your blog to see
how it converts visitors into comacts and clients.

If you have technical expertise or you can afford to hire a developer (around
$100) you should download the WordPress software (free) and host it on your
own server ($20 a month).

When you host your own blog you have the abilitystoroize your blog and
add essential widgets, plugins and tools.

I highly recommend that you host your own bfggu need help hosting and
setting up your own blog you can gsg¢titup by my webmaster just $99 by
sending an email blogs@realestateadvocate.com

The huge advantage to this is your blog comes fully loaded with all the essential
plugins and widgets and is 100% SEO and SMM ready.

I f youdre going to metna bhatgdyose ani gl
friendly social media marketing reads built for the real estate industry,

right?

Back to the 10 day Social Media Success Plan.

For the purpose of this 10insthatlygep!|l an |
your own blog hosted by WordPress

The softvare and hostinfgr your blogs free.


http://www.wordpress.com/
http://api.ning.com/files/19yv8ApJ0nhT5pWtndr2sVKMg2wI0B3DR6Cf84ThVViyNlj*M5La5HnPUzYlbbLFbSJ*KrjeznHAH-GviNvvZcdZtgZfm5q4/BloggingforRealEstateBusiness.pdf
mailto:blogs@realestateadvocate.com

Build da-Blog
How to Set Up a Blog with WordPress.com

WordPress is free blogging software. You can also host your blog for free at
WordPress.com.

In this tutorial you will learn how to open an account on WordPnessdo
set up a blog on WordPressds servers.

Step 1

Open an Account on WordPress.comatv.wordpress.cam

\‘;‘) WORDPRESS.COM ikl ReB?(thera fie Lnguec= | English ] Express yourse]f.
- Start a blog.
7 Gadget Pick: )
F reSh ‘y Nexus One with
Pressed: Android. Works
The ;ez:of301,135 bloggers \g\rziéngsls In seconds, you'll have a blog with
284y725' v posts, 372, 235 It’s the Frlda\ puzzle! ' amazing free features M»\c
ents, & 66 347,407 ord Richard Wiseman's Blog
today on WordPress.co Stats to obsess over
Our stats are
WACTEW S @) S 9
MACLEANSCA == EERFY &
Team Canada’s ferocious Stairway to Heaven From Annual to Eventual...
wounded pride INSIDEOUT Demise, That Is
Step 2

You need to select a username, password and email address. Your username
will not be viewed publibaso select a username that you will easily remember,


http://www.wordpress.com/

L\\\!}; WORDPRESS.COM
= Home SignUp Features News AboutUs Ady

Get your own WordPress.com account in seconds

Fill out this one-step form and you'll be blogging seconds later!

Username ‘

(Must be at least 4 characters, letters and numbers only.)

Password

Confirm

Use upper and lower case characters, numbers and symbols like "£8%*&( in your
password.

You will also be asked if you want a blog or just a usernamé&iSwterh
Blog.

(VWe send imponant administraton nolces 1o this address so nple-check It )

Legal flotsam | have read and agree to the fascinating terms of service.

-_______..-k-'? Gimme a blog! (Like username wordpress.com)
7 Just a username, please.

Check Box

Hext -

Step 3

This step is a very important step. The previous step registered a username for
your WordPress accouit this step you will register a blog and WordPress
will allocate your blog a sdbmain on the wordpress.com domain.



Choose younlog domainvery carefully as it candt
allocate you a unique siddmain so it may be difficult ¢et a great sub
domain if you live in a large metro area.

You should use a good keyword rich name. | live in a small town called Niwot
so | selected Niwot Real Estate (all one word). It was available!

Q“'ﬁ YWORDERESS.COM

Home Sign Up Features Ne

Blog Domain Sorry, that blog already exists. / sub-domain
niwotrealestate.wordpress.com

(Your address will be domain.wordpress.com. It must be atleast 4 characters, letters and
numbers only. It cannot be changed so choose carefully!)

Blog Title . K i
Niwot Real Estate = [KeywordRich
The blog title can be changed at any time.
Language What language will you be primarily blogaging in?
— Check Box )
Privacy ¥|| would like my blog to appear in search engines like Google and Technorati, and in public

listings around WordPress.com.

You also need to seledilag title. You should se strong keywords as the

title will be indexed by the search engines. This is my real estate blog so | called
it Niwot Real Estate. The blog title can be changed later and it is not unique so
many people can have the same blog title.

Also make sure youestk theprivacy box to allow you blog to appear in
search engine results.

Step 4

You will receive an email confirming your blog. Click on the confirmation link
and you will be taken back to WordPress.com to log in to your new account.



\LY) WorDPRESS.COM

Home Features MNews Support AboutUs Advanced Forums

Your account is now active! Nice sub-domain

Your blog at niwotrealestate.wordpress.com is active. You may now login to your blog using your chosen username of
"socialmediaross”. Please check your email inbox for your password and login instructions. If you do not receive an
email, please check your junk or spam folder. If you still do not receive an email within an hour, you can reset your
password.

Step 5

At the topof the page is link to your new blog. ClickgrDashboardto
access the admin panel for your new blog.

'- My Account * My Dashboard Mew Post  Blog Info »

\LY) WORDPRESS.COM

Home

aickoaccessyor Y OUI account 1S now active!

new blog

Your blog at niwotrealestate.wordpress.com is active. You may now loc

"sncialmediarnss” Please check vour email inhoy for vour nasswaord an

Step 6

Congratul ations! Youdre now the proud

blog.

You can view your admin dashboard:



‘M My Account* My Dashboard  Mew Post  BlogInfo

Niwot Real Estate

i Dashboard Dashboard

» Dashboard

Blog Stats WordPress announcement: rssCloud By The Numbers

Blog Surfer

My Comments Right Now

Readomattic At a Glance

Tag Surfer

My Blogs 1 Post 1 Comment

Subscriptions 1 Page 1 Approved
=horr 1 1 m=thnnnr M Nandina

And you can click on thsit site button at the top of the pageigw your
default template blog. You cdrangehe look of the blog by changing the
theme.

Niwot Real Estate

Just another WordPress.com weblog

Hello world! search this site

February 26, 2010 by socialmediaross
Pages

Welcome to WordPress.com. This is your first post. Edit or delete it and * About

start blogging!
Archives

Posted in Uncategorized | Edit | 1 Comment = # February 2010

Categories

% Uncategorized (1)

Blogroll



You can also view the site by typing in the unique URL-doswhn
allocated to your blog. The URL for my blog is
http://niw otrealestate.wordpress.com

Map Your Domain to Your New Blog

On day 2 | showed you how to forward a domain but @ogding to show
you how to map a domain.

fyou map a domain to your new bl og
your choice. Instead of your domain bithg//yourname.wordpress.com
your domain can be anything you want it to be.

You can map your personal name to your new blog or another keyword rich
name likénttp://yo urnameyourcityrealestate.com

Domain mapping will actually cloak your URL or website address to look
exactly like the domain you own. Your visitorsywb t know t hat
really on a free blog platform.

Hereds an exampl e:

| use a domain calledvw.erealestatesocialnetwork.tmmmy real estate
investor social network. The URL is mapped tirébesocial network
platform company that | use to host my site. The company is called Ning
and the real address of the websitgps/realestateadvocate.ning.com

Now go type invww.erealestatesocialnetwork.com

Look in the address bar at the top

http://erealestatesocialnetwork.com

t

h \


http://niwotrealestate.wordpress.com/
http://yourname.wordpress.com/
http://yournameyourcityrealestate.com/
http://www.erealestatesocialnetwork.com/
http://realestateadvocate.ning.com/
http://www.erealestatesocialnetwork.com/
http://erealestatesocialnetwork.com/

@ ) =[] 110/ /ereslestatesocialnetwork.com

x - [search v| 93 Logins ~ B Erealestatesociainetwork | G RossHar | JRsave @ ce» | x G)stumble &y Ilkeitt W - Al- | Hshare v

¢ Favorites i ] Customize Links | Suggested Sites ~ & | Free Hotmail @® RealPlayer & | Get More Add-ons ~ & | Windows & | Windows Marketplace £ | Windows Media [}

45 cRealEstate - Real Estate Investment - ... social netw... |

L
=RealEstate

... social network for real estate investors

Invite My Page Social Networks Groups Notes Community Resources Listings

Free REI Course Help Manage

Analyze Deals on the MLS Social Media Marketing Works!
You can now search and analyze Yo
hundreds of thousands of MLS listings
to find the best deals
Search For
Investment Property

State | colorado

Type | -- Any Type —-

Now type imttp://realestateadvocate.ning.com

Do you see how it mapswovw.erealestatesocialnetwork.despite the
fact that the website is really locatédtat//realestateadvocate.ning.cdm

| get to use hundreds of thousandd @f | | a r of tdchnelogy forhust
$10 and most visitors think that the technology is mine. They see a
professional, attractivéesand assume | built it.

There Iis a cost to map a domain
your own domain or $15 if you buy a domain through Word Press.

Il n case youdre wondering, thatds

Upgrades

Domain Mapping

The Domain Mapping Upgrade allows you to use a custom domain name
such as example.com instead of the standard WordPress com domain

name — example.wordpress.com — for your blog. This i1s a paid upgrade.

+ Domain name registration + domain mapping costs 14 .97 credits
(%14 97) per year, per domain.

« Diomain mapping for a domain {or subdomain} you already own
costs 9.97 credits ($9.97) per year, per domain.

W i

r

t h

€ a


http://realestateadvocate.ning.com/
http://www.erealestatesocialnetwork.com/
http://realestateadvocate.ning.com/

The good news is that Word Preas imade it really easy and very non
technical to map your domain. All you need to do is go to your Site Admin,
Click on Settings and then click on Domains:

T} Tools

General
Writing
Feading
Discussicn
Media
Privacy
Delete Blog
COpenlD

Domains

Then simply add your domain URL.:

Domains

The main part of your blog URL is its domain. An example of a domain is "wordpress.com”. You can have your blog at any do
automatically redirect visitors to your blog URL. Read more about it or just enter a domain name below and follow the promg

Add a Domain

o
Primary Domain Created
i realestateadvocate.wordpress.com December 24, 2007
Thatds i1it. Your domain will be mappe

Add Feed Burner to Your Blog

Go towww.feedburner.coand get your feed URL. You then need to add the
feed URL to your blo.our blog theme must have a feed widget.


http://www.feedburner.com/

Add Real Bird to Your Blog

Go towww.realbird.corand get the code for the free version of the Real Bird
widget. Then add the code to a text widget on your blog.

Add an Email Capture Form to Your Blog

Go towww.aweber.coard get the code for your email capture form. Add the
code to a text widget on your blog.

Thatos i1it! Your free WordPress Dbl og
Remember that your blog is built and hosted on the free WordPress platform.
This gives you limited &tyi to customize your blog by adding real estate

themes, plugins and settings.

If you host your own blagwill convert more effectively and look more
professional.

Hereds a sample of a few bl ogs:

This is my personal blog using the Frugal Theme

ROSS HAIR

THE BALDEST MAN IN REAL ESTATE SOCIAL MEDIA

Home About SMM Training Subscribe: RSS | Email

BLOGGING EBOOK
FACEBOOK HOW TO REAL ESTATE SOCIAL MEDIA VIDEO

MetCalfe’s Law and Real Estate Social

) B - ARCHIVES
Media Marketing
by Ross Hair on April 21, 2010 2 Comments April 2010
in Facebook, Real Estate Social Media March 2010
H Metcalfe's Law explains why social networks 4

are so viral and grow so exponentially. If you tweets

grasp the concept you can use it every day to
power your real estate social media
marketing



http://www.realbird.com/
http://www.aweber.com/

This ismy real estate blog for my home town of Niwot Coloidulalt it
using the same Frugal theme as my personal blog.

Niwot Houses and Homes

Niwot Real Estate Guide

Home About Blog Search Niwot Listings

Follow Me On

NIWOT HOME § FOR SALE REALEETATE

Twitter
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Ej; DOWNLOAD THE NIWOT
ent- o Oduhs  OdfosRs | NEIGHBORHOOD REPORT
- 4 &

3 .
2 i Vrariar v Ry
z Weyte R ;Vf p
Your Home's Value Market Trend Report Bank-Owned Homes
. How's the fFind Foreclosures
g:r'nao v:fu ° | marketin your and Short Sale
Estimate :'::’?"-' ight @ z:zzerhes in your

Copyrights © 2010 Niwo: Houses and Homeas * Tupsl Worapress Thame * Powened by 'Word!

Fress

This is a customized real estate theme built for real estate professionals.



W wews reeo I comments )
7=t Agent Theme ke e,

W Enter your email address GO
Professional Real Estate Theme for WordPress

Home About For Buyers For Sellers M3 2 Contact Me Page Templates

noG CONDOS FOR SALE FEATURTD HOME S FOR SALE

™ Quick Search
Select Category -

™ About Me

| am a Starbucks acaict IMng in e
northem suburbs of Chicago. lama
freelance webd cesigner as well 3s an
Inteenet consultant who can be hired
on an hourly basis. Read more

™ Recent Properties

* 919 Alte P3ss - Steamboat Springs, Colorado
3475 Aspen Drive - Colorado Springs. Colorado

. * 4802 Tellurige Lane - Denver. Colorado
919 Alto Pass - Steamboat Springs, Colorado — i
7; o This is an example of 3 WordPress post, you could edit this 10 put information
- 200Ut vourself of vour site S0 readers know whare vou are coming from You can Seaech for

This is a squeeze page that you can use to target motivated sellers.

€ AvoidForeclosure.me

If You Need To Stop
Foreclosure, We Buy Houses
Fast...

Get a fair all cash offer on your home and close

quickly, no matter the situation, condition,
location, size or price.

FREE REPORT. . ©.

- T o

-

b Compiete the Sorm beliow and have an
expericnced investor call you to make
an offer on your home. You Ul slso

g receive a FREE report, “How To Stop
\r' Foreclosure In I'ts Troacks™
Zp
(.

(o]

CUICK HERE TO GET AN
OFFER ON YOUR HOME



http://jeremiafroyland.com/out/link/44/1

Do you see how much more customization you can add by hosting your own
blog.

I highly recommend that you host your own [itegnembe if you need help
hosting and seitig up your own blog you can get it doypeny webmastéor
just $99 by sending an emabltms@realestateadvocate.com

To round off day 3ou need to do a little homework in preparation for Day 4.
Homework

Now that your blog is set up | want you to do your homework by visiting and
reading a number of award winning blogs.

In particular | want you to notice how they write about hyper local content
including locagvents and news, report on market statisticsderdetailed
neighborhood content and fast easy tools to search for listings.

Hereds a short | ist of Dblogs and resol
own blogs:

www.copyblogger.codgood technical ade on how to blog.

home | about archives contact

copvwri“]“s tips The Alexander Graham Bell Guide to How smart is your WordPress theme?
for online .
o Changing the World

marketing success

How good is your support?
- ?
=" free updates Ever heard of Innocenzo Manzett?
more info —
No?

the FREE Copyblogger newsletter

Enter your email:

How about Elisha Gray?

[susscaiee | INTERNET MARKETING
still no? - for
101,089 | [orSMARTPRORLE |
BIIEET AR Okay, how about Alexander Graham Bell? p
Heard of him? r/
). 42559 oo olon FREELANCE®FACTOR
" :;ﬁrojg:ienruin Of course you have. He invented the telephone. {¥es, that’s what THE Ml] HE ||| /TS [”” IHERE
’ﬂ ’ : that funny-looking thing above is.) =~



mailto:blogs@realestateadvocate.com
http://www.copyblogger.com/

www.phoenixrealestateguy.@hlistened to Jay Thompson at the last Virtual

Real estate Bar Camp. Jay clearly understands how to use his blog to drive new
business in the Greatéhoenix Metro. You can use his blog to get ideas for
content for your blog.

|l Ove attached a copy of his entire hoi


http://www.phoenixrealestateguy.com/

